BECOME ACQUAINTED WITH: the new EUROEXPO portal
       The goal of the EUROEXPO Internet portal is to create the most comprehensive information channel in the trade fair industry world. 

This is a technologically robust module with many unique functions that enable the simple and, at the same time, effective publication of information and advertising elements for all participating entities. This should result in a highly dynamic, interactive publication and promotional tool that shall create on the Internet an extraordinary quality platform for all of those who are involved in the sphere of trade fairs.

        Our editorial staff, whom you know from being active on the market for many years as the publisher of the newspaper Euroveletrhy (Euro Trade Fairs) (formerly Českomoravské veletrhy [Czech-Moravian Trade Fairs]) and from other activities (the organizing of specialized Panelák (Prefab Building) expositions and the publishing of other publications), became interested in the essential requirements of the current Internet era – the need for the active publishing, for the public, with a high rate of the utilization of the Internet as a full-fledged marketing and communication tool. 

Many months of analyses and preparation resulted in the EUROEXPO portal, with unequalled options, unique inputs for partners, and a flexible offer for all those who are interested in doing business within the sphere of the trade fair industry.

      We would like to introduce a project with high ambitions and goals, a project that we are completely confident in because its parameters promise genuine quality built upon the foundation of the most modern communication and promotional technology. 

We wish that the portal being created says something to you, that it grabs your attention, and gains your trust as it has ours.

PROMOTIONAL ELEMENTS
We offer two basic levels of promotion and publication at the EUROEXPO portal: a PR article and an Internet ad, which you can utilize in many ways (information about upcoming trade fairs, about their commencement, about changes, accompanying programmes, etc.).

PR article:  Articles shall be published in defined departments (Domácí veletrhy [Domestic Trade Fairs], Zahraniční veletrhy [Foreign Trade Fairs], Aktuálně [Latest News], Zajímavosti [Matters of Interest], Lidé [People], etc.). An article can be an invitation to a trade fair, an interview with the manager of a trade fair, information about preparations and news, information about the course of events in trade fair management, a review of recent events, an entry form for exhibitors, a reminder of dates, and many other options.

Articles shall be placed into departments. A list of departments shall always appear on the left side of the page. After clicking on the selected department, an overview shall appear – the first 5 articles listed according to date and in the following form: name, text with a limited number of characters, and the first inserted image in the form of a preview; the 6th – 10th articles listed according to date and in the following form: name and text, with a limited number of characters, and then all the other names of articles that can be found in the given department in the form of a list. An ad (Graphic object – banner placed in the text part of the page) shall be located after every 5 entries (articles) and at the end of the list. 

Each article shall include the following attributes: name, date (the current date shall be automatically predefined), author (shall be filled in automatically according to the submission data), headline, text, the necessary number of images, the necessary number of files for downloading, and the necessary number of www links. The submitter of articles can utilize only those attributes which he/she needs. That means that some articles only need to have a name and text, and others can be supplemented with photographs (or a photo gallery), files for downloading (e.g. a leaflet for downloading, registration documentation for downloading, results document for downloading, etc. – we recommend the pdf format; however, it is possible to use any other – doc, xls, jpg, etc.), and www links (to the home pages of organizers, to the pages of the trade fairs, etc.).
Inserting articles and advertising elements: This is very simple. It does not require any special knowledge or special software – absolutely everyone can manage the required operations. The entire application is very pleasant and comfortable for the user. The inserted data immediately appears in the public part – without any kind of delays. All inserted data is generated in the private part. You can edit, change and/or erase it at any time.

· DEPARTMENTS:

· AKTUÁLNĚ (LATEST NEWS): the publication of articles that have a high priority with regard to time and importance
· DOMÁCÍ VELETRHY (DOMESTIC TRADE FAIRS): articles about upcoming trade fairs, interesting exhibitors, exhibits, accompanying programmes, etc.

· ZAHRANIČNÍ VELETRHY (FOREIGN TRADE FAIRS): articles about upcoming trade fairs, interesting exhibitors, exhibits, accompanying programmes, etc.

· ZAJÍMAVOSTI (MATTERS OF INTEREST): all interesting information from the world of trade fair events
· LIDÉ (PEOPLE): profiles of people in the exhibition and trade fair industry, and interviews
· SOUTĚŽE A CENY (COMPETITIONS AND AWARDS): The results of competitions for the best exhibits, the best expositions and other accompanying events at individual trade fairs. Everything can be supplemented with photographs and descriptions, files for downloading, and www links.

· S ÚSMĚVEM (WITH A SMILE): This department is intended for publishing amusing or unusual incidents or commentary on the world of trade fair events. 

The portal shall also contain the following sections:

Calendar of Events – A divided into fields (lines of business), daily updated list of upcoming exhibitions and trade fairs (event attributes: name, date, location, brief description, and www links – to the organizers, trade fair pages, etc.). The contents shall be provided by the editorial staff based on submitted information.
Partners – A list of partners that take part in the Euroexpo portal. A partner shall be able to enter the following information about itself in the private part of the application: name, contact information, an unlimited amount of text, logo, the necessary number of images, the necessary number of files for downloading, and the necessary number of www links. After clicking on the name of the partner, this data shall then appear on the left part of the page as the partner’s profile.

Directory – This shall contain contact information on trade fair management and other entities that are directly associated with the trade fair industry. In addition to general contact information, the icon VÍCE (MORE) shall be located next to registered partners. After clicking on this link, the user shall be transferred to more detailed information in the Partners section. 

Internet ad – This shall be divided into several defined positions (ad in text, ad squares, and ad spaces). The displaying of graphic elements in individual sections shall be randomly generated from the list of those that have been inserted. It shall be possible to enter a URL address for every advertising object.

HOW YOU CAN UTILIZE THE EUROEXPO portal
PARTNER

We offer, for trade fair management, partner access based on a yearly fee and a contract. This gives a partner, without a doubt, many benefits - you shall receive unique partner access to your own private console, via which you shall be able to simply insert articles and ads directly into the portal. Additionally, each partner shall be placed in the Directory and in the List of Partners, have the option of creating an extensive profile, and have systematically updated exhibitions and trade fairs published in the Calendar of Events.

We offer 3 partner options that differ according to provided access and publication options.

TOP OPTION
A partner registered in the TOP OPTION shall be entitled to:

· Add entries (articles) to any public department without limits
· Add articles in an unlimited amount 
· Add advertising elements in an unlimited amount, the displaying of which shall be in all positions without limits
· The utilization of maximum highlighting in the Directory together with the downloading of your contact information and your own logo with your own profile.
The yearly price of the TOP OPTION is CZK 30,000; payable in one or two (biannual) payments.

Pluses: Extraordinary and unlimited extent of inputs for publishing articles and advertising elements.

 The most favourable rate of options: options /price.

During the course of a year, without any time quotas or limitations on ad positions, you can insert information about your events, news, interesting people, and your ads.

This includes the maximum highlighting of data in the Directory with a direct link to your profile.

Minuses: Actually, there are none in this OPTION. One could think that it is the high price of this option; however, with regard to the available options, this cannot be considered a minus, quite the opposite.
STANDARD OPTION
Partners who choose the STANDARD OPTION shall have available access to all public departments and advertising spaces with the following limitations: 

· The option of placing 1 article every 7 days (i.e. approximately 4 – 5 articles per month)

· The option of placing 1 advertising element every 10 days into all advertising positions (i.e. 3 ads per month)

· The contact information in the Directory shall be highlighted with light graphic highlights together with the downloading of contact information and the logo from the partner’s profile.
The yearly price of the STANDARD OPTION is CZK 20,000; payable in one or two (biannual) payments.

Pluses: A high-quality extent of options of the publishing of articles and advertising elements.

An excellent ratio of options/price.

The graphic highlighting of data in the Directory with a direct link to your profile.

You can publish in all departments and utilize all advertising positions.

Minuses: Publishing is limited by a quota – during a certain period of time it is only possible to place a limited number of articles and advertising objects. 

LIGHT OPTION
Partners who choose the LIGHT OPTION shall have access to public departments and advertising spaces with the following limitations: 

· The option of placing 1 article every 10 days only in the AKTUÁLNĚ (LATEST NEWS) department (i.e. approximately 3 articles per month)

· The option of placing 1 advertising element every 14 days into all advertising positions with the exceptions of positions 1 and 2 (i.e. approximately 2 ads per month with the exception of the most attractive positions)

· The contact information in the Directory shall be depicted in the standard way without highlighting.
The yearly price of the LIGHT OPTION is CZK 10,000; payable in one or two (biannual) payments.

Pluses: The high-quality option of publishing articles and advertising elements.

An extraordinarily low yearly fee.

Minuses: Publishing is limited by a quota – during a certain period of time it is only possible to place a limited number of articles and advertising objects, in addition to a limitation in the placement of TOP advertising positions – it is not possible to utilize the 1st and 2nd positions and articles can only be placed in the AKTUÁLNĚ (LATEST NEWS) department. That means you cannot utilize the greater extent of all departments and your publishing is limited by the given quotas.

The data in the Directory is without graphic highlighting.

ADVERTISER
For all others who are interested, we offer classic one-off promotion – the publishing of PR articles or advertising elements according to the terms and conditions stipulated in the price list of services. The editorial staff inserts objects.

The basic price list of ads (according to placement):

Advertising spaces:

CZK 3,000 – 5,000 for 1 month (CZK 5,000 – 7,000 for 3 months, CZK 8,000 – 10,000 for 6 moths)

PR articles:

Placement in a chosen department: 

CZK 2,000 for 1 month (CZK 3,000 for 3 months, CZK 4,000, for months)

Other options according to individual offers are based on specific requirements.

Supplementary information
Technical fond

The technical fund shall serve for the continuous development of the technical backdrop of the portal. We shall, at regular intervals, invest in the application so that it continues to bring new possibilities and reflects the newest trends.

Marketing fund

Utilizing modern statistical approaches, we shall assess the most effective ways of promoting the portal and systematically support an increase in users.

The location of the application, validation of codes, and standards
The Internet application (trade fair portal) shall be located on the company’s server located in its housing centre. The server is constantly monitored, backup power is assured, and a matter of course is connection to the Internet at the highest quality possible.

The source code generator of the offered application meets all the standards when designing modern web applications of a similar extent and similar nature.

The application was designed so that it is easy to find and read by search engines with regard to the content of presented pages, so as to have them index it into its scanned databases, the so-called SEO.

Dear readers,

We trust that this information meant something to you, and that in return, this portal, together with you, shall exist so as to mean something to new exhibitioners and people and entice them attend your trade fairs.
If you have any questions, we are, of course, at your service. 

Tel.: 266 791 550-1, e-mail: euroveletrhy@euroveletrhy.cz
